CHAPTER 1
What Is SEO Copywriting All About?

SEO is an acronym of the Search Engine Optimization. Basically, this refers to a technique that focuses on the improvement of the page rank of a website in the search engines. SEO copywriting therefore refers to a specialized form of writing copy that will ensure that your site ranks well in the search engine. 
Traditionally SEO copywriting was thought to be a form of copywriting which involved writing of copy using relevant keywords.   The keywords are the possible words that the users might enter in the search box of the engines to find out websites that offer services similar to yours. Though they are still very significant today, the focus of the SEO has somewhat shifted from the keywords. The content now needs to include keywords and flow in a natural fashion. With the recent advent of Web 2.0 tools, the readers are now able to cast their votes to show the relevance of the content. They can bookmark the content or Dig it and link to anything that is relevant. Naturally, this has added a new dimension to SEO copywriting. 
However before we discuss the changes in the format of SEO copywriting let us first take a look at the factors that characterize SEO writing. SEO copywriting is a form of copywriting by which a person can manipulate words in a pattern so that the site where it is featured finds itself in the first page of the search list. At the same time, it preserves the quality of the content. In fact, the task of the SEO copywriting is to make the content so forceful and impressive that the reader visits the website, takes a note and eventually links back to the site.  

Basically, SEO is a marketing ploy to enhance the popularity of your website. Thus, the SEO Copywriter is a marketing strategist whose duty is to find out the best solution for the website and write a copy that will market it the best. So what are the benefits of SEO copywriting? We List a few of them? 

· The essential purpose of the SEO copywriting is to provide the site an effective page rank. This is very important since almost all the users take the help of the search engines to find out the service that they want online. 
· A good ranking is important to stand out from your competitors. This is essential as far as the success of the business is concerned. More the traffic, the better the chances of revenue. 
· SEO copywriting will make the quality of your website content better. An effective SEO will offer all the information in a very effective manner. This is important to hold the attention of the visitors who are visiting the site for the first time. To the contrary, an optimized but hollow article frustrates the visitors. In such cases, the website may suffer from severe loss since the chance of the unsatisfied customer returning to the site is very low due to the numerous options.   
· The search engines do not like the doorway pages that are meant typically for the promotional purpose. Rather, it wants genuine content that is not meant for business. However, thanks to the SEO, the search engines can not term them undesirable and thus the pages achieve a stable ranking.  
· SEO copywriting will add informative content to your website and make your brand carve a niche for itself. At the same time it will also establish you/your brand as an authority in the web world. 
Strategically, the experts use around 250 visible words in every page. Within the text one or two (to reach the maximum limit) search terms or keywords are placed to achieve the optimum result.  

Generally, the optimization of the content is done by the SEO copywriters. Sometimes, the optimizers help the copywriters. During SEO optimization along with rewriting the text, at times  even design of the webpage is altered to make it more effective. 
CHAPTER 3

SEO Copywriting: Positives and Problems

If you want your company’s name and website link to appear most of the time when people type words and phrases even minutely related to your line of business, you should go for a comprehensive and well planned SEO programs. It is always better to incorporate all the SEO techniques- in your content and otherwise- during the time when the site is being built. Search engine optimization is a specialized art and copywriters do not come cheap. So to minimize your expenditure and maximum return on investment, you should know the strengths and weaknesses of the copywriting techniques. What sells for others may not sell for you. Find your own niche with the help of some great SEO copywriting. 

SEO copywriting Weaknesses
· SEO copywriting requires a specialized writer

Remember SEO copywriter’s job is a specialized one. He is responsible for the overall marketing of the website. With his unique keywords and content formation he can help you reach a good ranking in the search engines. However you cannot expect all the pages in a website to have equal exposure. Some pages will be more optimized than the others. The copywriter makes sure that all the important pages are optimized well to maximize recall value of these pages. So at the end you need a specialized writer and therefore it means some investment. 

· SEO involves a process that goes beyond copywriting 

Copywriting can never be the only way a page reaches a high ranking on the search engine pages. Some pages may be optimized through content others may have different qualities that suit the needs of the software used by search engines. Moreover you can only make your pages suitable for the optimization process but you can never be cent percent sure of the success of the process. The reason is that the methods used by the search engines vary greatly. They have different software and applications in place. Also the methods change over time. So you can have your page on the top one day and the next day it might go down. Chance does play a great role in this process.

· Competitive Keyword differentiation 

Some keywords and phrases are competitive, so are not. For example if you happen to own a hotel or are into insurance you will normally find high competition for keywords. The same words are used by various companies to get to the top of the list. Interestingly all of them might not be competitors of each other. Some keywords and phrases are less competitive. This means that they are not used frequently. There are both advantages and advantages of this less competitiveness though. On the positive side you have less competition for a single keyword. On the other hand, since these keywords are rare you have to put in extra effort to spread them throughout the net.

· Suitability of the Website

Not all websites are search engine friendly. Some may not have sufficient texts others may content as images rather than texts, some web pages may have improper names to the links and few may have content for the sake of optimization only. 
· Slippages in ranking are expected 

If a page finds itself in the top 10 links in a search engine, then you can be sure that your SEO program is working fine. If competition is high for keywords and you find your site slipping down the list for the same key phrase or word, then you must realize that the SEO plans are not really working at their best. If the whole process is undertaken by a professional copywriter who specializes in SEO then there is nothing that you can do in a scenario where your site is slipping off the list. However if this is due to the fact that the content you have created is one by a novice, then you know exactly what to do. Get help of a seasoned SEO writer. 

· SEO copywriter is expensive

It is sometimes necessary to revamp the content of your pages or at least your important pages. It is better to employ the same copywriter who has created the content initially to rewrite it the second time. This saves time because a new writer may not be familiar of the keywords and the overall web marketing policies of the company.  But most companies do not prefer to completely rewrite their content. The main reason being that the services of a good copywriter are expensive. And you may not be able to pay him more than once. In such situations it is better not to make serious changes to the content but only those minor words and phrases which are absolutely necessary. A bad content will ruin your ranking forever. 

SEO Strengths

· SEO writing can be extremely effective in certain situations, like when there are not many searching terms to work with. This reduces the various combinations of the same term and thus needs less time and cost. This is also true when the search terms are low in competitiveness.

· If you have plenty of money and you can experiment with the content, you are free to do so. In fact, it may actually benefit you immensely, if the search terms clicks. 

· If you have paucity of funds (as is the case most of the time) it is better to create your site form the scratch as a search engine friendly one. Beside the copy there are various technical ways to achieve this. A good web designer and coder can help you achieve this. The content too should be created keeping in mind the keywords and the long term marketing needs of the company. 

· Good SEO program is one where the search terms get your web pages on the top of the search engine (like Google’s) list. The more varied the keywords and phrases, the easier it is for you to reach the target market. 

-----------------------------------------------------------------------------------------------------------
  CHAPTER 4
How To Write The Perfect SEO Copy: Tips And Techniques

As the term defines, the Search Engine Optimization is a process through which the ranking of a website in the search list of a search engine can be improved. Naturally, this is a very important part for every website. Since this is a complicated process as well, there are different aspects that should be taken care of during the SEO. The list includes link building, navigation and of course writing an effective copy. 

This last part is very important not only to attract the attention of the search engines, but that of the visitors as well. Special attention is therefore needed to write an effective copy for SEO. The article should not be exactly what the sales copy means. However, there should be an affinity and more importantly, it should be very relevant. With the advent of the Web 2.0 technology, this part has gained even greater significance along with the quality. However, one interesting part of the SEO Copywriting is that any copy can be edited to suit the SEO policy.   

Apart from writing the copy, it is important that a research is carried out to understand the pros and cons of the requirements. Too much inclusion of the commonplace keywords may not make the copy that effective in terms of search engine optimization. Basically, therefore, you need to have two different tools to start the search engine optimization – first, the research tools and the writing tools. As far as the writing tools are concerned, the Google Docs can be very effective. However, any word processor can be used for this purpose. But, if budget is a concern that you have to keep in mind always, you have to find something else than the Windows. The processor of Google can be very effective. Note pad or word pad is not as effective as they don’t have the spell check option, or the word count and find and replace. However, the concern over the writing is basically of secondary importance. Prior to that, you have to ensure that you have done your research properly.   
So what are the steps for writing effective copy? We list them. 

· Searching the Key words:

This is the first step indeed that you need to take before writing the article for the SEO. Basically, a keyword is the word or phase that a user enters in the search box of the search engines to find out online resources. To find out proper keyword, it is important therefore, that the theme of the website is clear. Once that is understood you should find the keywords that are likely to be inserted to find out resources similar to your site. For that, you have to place yourself at the position of the user who is looking for the information online. Now, think about the words that you would have enter at this stage. These are the keywords that you are looking for. 

For example, if you are looking to launch a site on technology, you have to find out first what precisely your focus is. There are plenty of topics. Now, if you are going to deal with the Debian Project, you have to find out the audience you are targeting at, their number and nature. This is important if you are not willing to give away extra mileage to millions of your competitors. 

Fortunately, there are a number of tools that will help you in your task. 
· Overture, for example, is a tool to find out the keywords and their popularity. It will tell you how many times a key word has been entered in the last one month. Naturally, this is very useful and what is more, it is free. 
· You can also take the help of the key word tools page of the SEOchat. These tools will not only find the right keywords, they will give idea about the density of the keywords and their difficulty. You will learn how easy or difficult it is to rank with a particular key word. 
· However, if you are concreting more on Google, you can take the help of the Google suggest tool. It will suggest the keywords that should be included in the webpage. Where it differs from the other similar tools is that it will suggest the keywords that are relevant. So, if you are looking for the keywords that are not very popular and yet very effective, this is the tool to look out for. In fact, this can reduce the importance of link building as well.    

Certainly, when you have the right keywords in your webpage, you can get the top ranking even if you don’t have any other links in your site. This is because of the fact that the most important factor for a page rank is the relevance. If you are using a key word that is more relevant than those used in other sites, you will find yourself at the top of the search list. 

However, the case is not the same with the competitive key words. If you are using this type of keywords, you are just using the words used by thousands of other sites. Naturally, the competition is tough and you have to rely on the other SEO techniques to get a better page rank. Among the different techniques, an effective text can be very useful. 

Looking for the best copy: 

1. Competitive research: 

This is basically a research that compares your competitors. The method is simple – you just have to find out what your competitors are doing and that will give you an idea about what you should do. However, you have to be very patient with such a strategy like the competitive research. Sometimes, it will fail to deliver the desired result. Nevertheless, this will give a rough idea about the copy that your website should have. It is important to note how the competition designs the content, the links and more importantly, how they have combined the sales and SEO copies. 

2. Writing SEO copy : Ensure Flow Of Content
After you have decided on the keywords, it is time now to write the copy. Now, when you are planning your writing, it is important to consider the density of the key words. In fact, this is what distinguishes the SEO copy from the ordinary copy. Simply, the density means the number of the keywords in the webpage. Ideally, the copy should have a balance so that it is pleasurable to read on. It should be informative so that people are encouraged to link back to it as a resource. So, the ideal SEO text should induce people for building link and at the same time, is friendly for the search engines. 

3. Keyword density: 

As a thumb rule, the copy should have 5% word describing the main theme. Apart from that there should four or five themes that are closely associated with that. Each of these themes should also get 5% of the words. So, if you are writing about a computer, the name of the computer should occupy 5% space while words like computers, Intel or servers should be other associated themes. Still, you can improve on this. 

Ideally, a copy should have 20% keywords in it and at the same time, it should be very readable. Now, that is very hard and almost impossible. So, the best way to get high marks on relevance is to include keywords in 14 to 15 percent of the text. This is relatively easy and can keep the text readable as well.   

4. Focus on the theme: 

It is a bad idea to replace a product with ‘it’ or other pronouns if that is where you are competing with others. Rather, you should use the name as many times as possible. Don’t hesitate to use the full name of the computer as well. If you are willing to write on a topic that is related to the main theme, you should use another page. 

However, to make it more effective and spontaneous, you should writ the article first. After that, you should revise the write up with special attention to insert the keywords. This will enhance the quality of the keyword and at the same time, it will also make the article search engine friendly.

Because the article focuses mainly on one topic, this type of article is also called theme based copy. After your writing is over, you should take the help of the tools like Keyword Cloud or the Keyword Density Checker. They will measure the density of keywords in your content. If it is below the required percentage, you can replace the pronouns with the keywords.    

After the content is written, it is time to design it properly. For that, you should take the help of good resources that will tell you about the architecture of the webpage. The writing of Stephen Davies can be very effective in this regard.  

5. Editing:   

Editing is very important to have an effective SEO copy. In fact good editing can change an old sales copy into n effective SEO copy. However, an editor makes sure that the content is focused on a single theme and the density of the key word is properly maintained. 

  CHAPTER 5

SEO Copy: Language and Style Elements
The challenge for writing the effective SEO copy is that it should be suitable both for the humans and for the Bots. Well, the first category reads the lines while the second type launch a scan and then decides over the ranking. Now, the interesting part here is that the Bots are doing that for the readers. Naturally, it will make sure that your website has content that will sustain their interest. Again, it is the human beings that will be your potential consumers. So, it is important that you content has the style that will not only attract them, will hold them as well.

Here are some tips that will help you achieve that end:   

· Address one person directly: 

When you are addressing the person sitting in front of the monitor, it will catch the attention quickly. Naturally, this technique should be preferred over the others. After all, it is very important to catch the attention right at the beginning. 

· Bring reality: 

Your content should be such that you are talking with the person in reality. It should be colloquial therefore. It is as if you are talking with one of your friends down the street. Naturally, it should be casual, relax and there may be few jokes and even a few bad words. Remember the causal tone will help your readers feel comfortable and interested. 

Also, this is the style that corresponds most readily with the internet. Essentially, internet is the causal social media. In fact, it has developed a language of its own and that is mostly casual. So, if you are maintaining that in your work, you are likely to get a better result. If you observe the style taken up by Google, you will find out that they are playful and yet establishing a direct communication with the reader by addressing each of them individually and yet at the same time. And that is the best way to communicate through the internet. 

Also, it is important to give the readers a feel that someone is talking with them. A cold formal speech like ‘sorry for the inconvenience….’ will never give those feelings. It is mechanical and therefore lacks the vitality that is required for a successful online communication.  

· Leave the corporate stamp and be friendly:  

This is what the people like to see. Beyond the periphery of the online communication, this is true to every means and modes of communication. An effective communication must be built on a common platform. That means that the communicator and the recipient must associate with each other. Too much of business and professionalism upfront does not help in this. However, the effect can be very positive if you start the piece is somewhat lighter tone. May be a joke will help the reader realize that you are very approachable and that is where the effective communication begins. 

· Avoid technical jargon: 
The principle behind this is the same as the previous one. Too much use of technical words can detach the readers from you. Remember, most of them are layman and hardly have any technical knowledge about the subject you are dealing with. So, the target will be to make them understand the point using simple words. Thus, ‘insomnia’ can be replaced by ‘sleeplessness’ and so on.  But, there is a common tendency to use the technical words as much as possible. Perhaps the copywriters think that the insertion of these words help develop an impressive image about the content. However, the actual development is quite the opposite of it.  

Sometimes, however the Jargons are welcome 

Well, this is when you are talking with the niche audience. In fact, in such circumstances, the use of the jargon is quite necessary. For, that will create a closer bond between you and the reader. So, you can talk about the technicalities of scripting when you are talking with a computer programmer. There you are showing of your erudition on the subject and in return, you will get appreciation.  However, you can use jargons only when you are sure about the expertise of your audience. A thorough research on that topic is therefore, mandatory before launching on the use of technical jargons.   

· Corporate Speak: 

The concept of the corporate speak was perhaps first anticipated by author George Orwell in his novel 1984. There, he termed it a Newspeak and said that the objective of such speech is to restrict the perception of the reader be eliminating the free thoughts. Basically, the corporate speak denotes that type of vague language that obscure the message of the speech. The Corporate Houses use them to confuse the audience about their failure.

On the contrary, the ideal style of writing should reveal a vivid visual of what is said. The phrases and language and the syntax should put up a show. For that, you have to ignore the terms and rather go for the plain words that describe the message more vividly. This will lay open the idea that you want to share with the reader. Te known phrases and typicality of the business language will restrict the reader to the lines. But, if you are taking the other way, the reader will see what you are talking about and better participate in it. Now, you know what way to choose.    

However, painting the picture through the words is an art no doubt. You have to reveal yourself completely here. The syntax and words should correspond to the feelings that you have while writing or experiencing an event. Also, you have to provide the readers the space so that they can feel the entire situation. 

It is in nature that we love to take the imagination as real. Thus, the dreams seem to be real for us. Now, as the writer, your responsibility would be to ignite the fire of imagination within the reader. They should be able to imagine about the products or service you are talking about after going through the article. This should be the main target of the article. Once they start to feel the product, they start thinking about purchasing it.  

This is precisely the matter that Napoleon Hill described as the major idea behind the autosuggestion and the visualization. The subconscious of the potential customer should be emotionally encouraged to imagine. Subsequently, the conscious mind is influenced in the process and decides over the action. Now, the person starts getting closer to the product and start contemplating it. 

· ‘We’ is not the best means always: 

There are big brands like Microsoft, Mercedes or IBM and their brand value is enough to impress the readers. However, if you are not writing copy for such a company, you should not brag about it. So, ‘we’ should not be there too much. It is far more effective to say how you can improve your conditions and help you out. There should not be too many words about your achievements even if it the ‘about us’ page. It is best to place yourself on the readers’ position. Would you accept too much of bragging about a person or a company who is not quite the best? So, the ploy here is to avoid the ‘we’ and focus on the ‘you’.  

· Induce the readers to take part  

Remember the readers are shy or confused. So, when they are visiting your site for the first time, they will be reluctant to be active. Naturally, the responsibility lies on you to encourage them into action. Otherwise, you will never get the response you are looking for. So, it is important to place the calls to action in the visible places. 

· Links versus Graphics  

Now, this may appear very confusing and in most of the cases, you might be thinking about the graphics. However, the reality is different. Researches have shown that the links are far more effective than the graphics. According to a study by the Jacob Neilsen, the users ignore anything that looks like a banner. The general assumption that they made is that the banner is an advertisement and they do not bother whether their assumption is true or not. So be careful about it. It is better that you don’t put your call to action in something that looks like a banner. For, the truth is they are likely to be ignored.     

· Sales Letters: 

Again it seems to be a very attractive option to increase the business of your website. But, you should be very careful about the use of this technique. In fact, it can make or mar the effort. Normally, the sales letters increase the rate of conversation. At the same time, it restricts the audience as well. However, it can be a good idea if you are working with a niche audience. On the contrary, the sales letters can not cover a broad market. However, if you are sure that your website requires sales letters, you can consult books like Persuasive Online Copywriting, The Online Copywriter’s Handbook, and Tested Advertising. They will give you a deep insight to the subject.   

  CHAPTER 6

SEO Copy: 7 Top Mistakes To Avoid
When you are writing website content there are few mistakes that you need to avoid at all cost. Here are they: 

· Consistency of content with the format

While designing the website of your business, give information on the things that you sell. Discuss about their manufacturing, packaging and price. Do not include any such information on products that you do not sell. Resist the need of covering multitude information and focus on your product only. 

· Easy flow of the content

The content should have a natural and easy flow. Discuss about your business in detail. State about the places with which you deal. Explain how your products can be used. Discuss about their specialty. Provide the RSS feed which will help people to learn about the wholesale rate of the product that you offer. Make a homepage that can be easily navigated. Do not add everything on the homepage. 

· Provide necessary information only

Always keep the site simple. Visitors often ignore the sites that have a bulk of unnecessary information. Be precise and be informative when you provide the content. 

· Detailed heading of menu

Avoid using brief menu heading of one word. The menu bar should provide clear information. There should not be any kind of ambiguity. 

· Avoid fluff provide proper fact, solution and answers

Always be careful while writing the content for a site. Never give fluff to increase unnecessary words. The information that is provided on the site should be precise. There should be facts, capable of answering all the questions of the visitors. Keep the things simple so that a customer can order the product online without calling on the telephone number of the company. 

· Remember to provide what, where, when, why and how on the homepage

What, where, when, why and how are the basic questions that a reader has in mind when he or she comes to the website. The answers of all these questions should be there on the homepage of your website. A website owner should state what he or she does. When he or she does it, where it is done and why it is done should be mentioned. Visitors are curious to know how it is done. Therefore, one should mention the process. All these things should be provided in plain and simple language so that a layman can understand them on a single reading. 

· Do not leave the customers to guess. Provide the follow up information

A business owner to attract customers online should provide how the information on how they should contact the company. All the methods that the business owner has offered for contact should be listed on the website. Try to mention, the time required for answering a mail. Give the visitors what they need. 

Give the visitors a positive experience to attract them and increase rating of the site. 

  CHAPTER 7

Checklist: Eight Quick Tips For Effective SEO Copywriting
The best way to generate good traffic to your web pages is definitely through the search engines like Google and Yahoo. Statistically it has been proved that people reach their destination sites through the use of these search engines. So they do form a bridge between your customers and your website. Since they play such an important role it is vital to make your site in such a manner so as to help these search engines to perform better. The better they perform, the better it is for your pages. There are two primary things that affect the ranking of your website in the lists of the search engines. The first is the content used in the site and by the site elsewhere and secondly, the inbound links to your pages. It is the combination of these two tools that determine the success of your site.

· Write effective meta tags

The keywords and Meta Tags actually act like road signs. They help people reach your website quickly. But it is important to use the words in the page names in the page itself otherwise you will be misleading your viewers. 

· Use keywords optimally 

Search engines not only search for the keywords they also check the number of times they are used. As a matter of fact, it is better to use them optimally instead of in large numbers. It was a common belief that easy keywords can get people to your site. But with high rate of competition this is not the case anymore. So if you go to Google search and type in the word sunglass you will be flooded with thousands of pages. You will have to search through this huge amount of data to reach your goal, which in nay case might to be present at all! It is thus better to use key phrases instead of keywords. This is especially true for high competition websites and keywords. Moreover people are using the net more so they are becoming quite tech savvy. As a result, they are now avoiding general terms and typing specific and specialized ones. For example instead of typing ‘sunglass’, they will type ‘sunglass sale in Los Angeles’. This will take them far closer to their mark. Find out what makes your business unique and try to include those phrases in the content and elsewhere. 

· Ensure Readability

At the same time you cannot compromise on the readability of the copy by the use of excessive keywords. If viewers do not return back to your site, you will get less traffic. Also people love to get specific information on the sites that they have reached because they are there for a purpose, either to sell or but. 

· Know your keywords

It is better to search for those key words that your prospective customers and clients are searching for. Normally this is dome with experience and great deal of research. This is of course a time consuming process. There are again shortcuts to this process. You can visit service sites like WordTracker.com which charge a small fee. Here you can type your keywords, offers, USPs, and benefits from each page on your site. Analyze the results and check what words people are searching for. Do not fail to read the explanations for each keyword provide by the site. 

· Categorize your content
Even before you create your site it is better to divide your site well. Try not to use too many information on one page. Separate the individual services or goods. This helps both the user and the search engines to track them efficiently. For example if you are an optical store you can divide the pages into sunglasses, frames, lenses, contact lenses, eye care services etc. You can also divide the pages into proper subsections with relevant keywords and phrases. Liable each word with suitable searchable items without hampering the readability. Do not fail to highlight the special offers and benefits in each page. 

· Separate and spread the key words

Never include all keywords and phrases in all pages. This is unnecessary and can also harm the reputation of the site. Focus on one or two words per page. Point out the important words and phrases in every page and highlight it in our content cleverly. 

· Be specific while writing content
There is no harm in being too specific at times. The main aim is to include the key word and phrases. For example, instead of ‘our spectacles’ you can use ‘our customized branded specs’. But always make sure that the readability is not destroyed and these specific things are not repeated all the time. 

· Use Effective headings

People have a tendency to browse through content. So make sure that the content is well divided into paragraphs. Each paragraph should be well documented, that is, they should have proper labeling and headings. These headings and sub headings not only help the viewers find what they are searching for but also help search engines to find the keywords and phrases. Infact headers and labels are the best way to put in search terms and valuable keywords without hampering the readability of the content. 

